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GRADE 5

You Won't Believe This!

What is clickbait and how can you avoid it?

OVERVIEW

The internet is full of catchy headlines and outrageous images, all to make us curious and get our attention. But kids don't usually realize: What you click on isn't always what you get. Show

your students the best ways to avoid clickbait online.

Students will be able to:

Lesson Snapshot Estimated time: 45 mins.

Warm Up: Which Would You Click? 10 mins.

Analyze: What's the Curiosity Gap? 15 mins.

Evaluate: Avoiding Clickbait 15 mins.

Wrap Up: Is It Clickbait? Review 5 mins.

Key Standards Supported

Common Core ELA

L.5.4, L.5.4c, L.5.6, RF.5.4, RF.5.4a, RI.5.4, RI.5.7, RI.5.10, SL.5.1a, SL.5.1b, SL.5.1c, SL.5.1d, SL.5.3, SL.5.4, SL.5.5, SL.5.6, W.5.4, W.5.10

CASEL

1a, 4a, 4b, 4c, 4d, 5a, 5b, 5c, 5d, 5e, 5f

AASL

I.A.2, I.B.1, I.B.2, I.B.3, I.C.1, I.C.4, I.D.1, I.D.2, I.D.3, I.D.4, II.B.1, II.B.2, II.B.3, II.C.1, II.C.2, II.D.1, II.D.2, III.A.1, III.A.2, III.A.3, III.B.1, III.B.2, III.D.1, IV.A.1, IV.A.2, IV.A.3, IV.B.1, IV.B.2, IV.B.3, IV.B

ISTE

2b, 7b, 7c, 7d

What You'll Need

Spanish-language student and family resources available soon!

Take-home resources

LESSON PLAN

Key Vocabulary:

advertising

messages or photos that are made to persuade someone to buy a certain product

Define "the curiosity gap."-

Explain how clickbait uses the curiosity gap to get your attention.-

Use strategies for avoiding clickbait.-

Lesson Slides-

Student Handout: What's "The Curiosity Gap?" Student Version Teacher Version-

Student Handout: Avoiding Clickbait Student Version Teacher Version-

Lesson Quiz Editable Google form Answer Key-

Family Tips-

Family Activity-

Family Engagement Resources-

https://docs.google.com/presentation/d/1BaniW8ZlNrvWys1zSARhj-edtsf1MO2l1Z0bXYP9bJU/edit#slide=id.g3dc9194015_0_2
https://drive.google.com/open?id=1xevSpSCmhkPEBZSqpGW3gNTSqT79AmpX9hAJ90IGRvU
https://drive.google.com/open?id=1D3_xXYfV-EbvHdAg4Pj7X6igHEDwFSM7FkZUe4L9Ga4
https://drive.google.com/open?id=1Oh_-9SuIHDhUFJc1I63eMbp-FY2aZOYau8VFamqgCa8
https://drive.google.com/open?id=1KE8ZX30jtROGyNQDFil2Io73jYCVmxcv7z9mFYSC3gg
https://docs.google.com/forms/d/1axD42U6-25QBKFYvv9KYQ8HyQn_YKzJDarfP7XZP5TI/copy
https://www.commonsense.org/education/node/4649326
https://www.commonsense.org/education/family-tips/k-5-privacy-and-security
https://docs.google.com/presentation/d/1l2V8WgjE_6g3jtjfq9oYDsZi7OPT5Gs8bvBTfe3kSD0/edit?usp=sharing
https://www.commonsense.org/education/toolkit/family-engagement-resources
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clickbait

an image or headline that tries to get you to click on it, usually for advertising purposes

headline

the title of an article, usually printed in big, bold letters at the top

Curiosity Gap

the desire people have to figure out missing information

Warm Up: Which Would You Click? 10 mins.

1. Project the examples of clickbait headlines to students on Slide 4 and ask: Which of these headlines would you click first?  Why? Take turns sharing your answer with your partner.

2. Say: All of these are very clickable headlines, but we're going to vote to see which headline the most people would click first. When I read each headline, raise your hand if it's the one

you'd click first.  

3. Read through each example and tally the number of votes for each one. Then, reread the headline with the most votes and say: For those who chose this one, why? What got your

attention?

Invite students to share why they'd click. Try to get them to pinpoint what information specifically they'd hope to find.

4. Explain that all of these headlines were created to try to get you to click on them. They do this using something called The Curiosity Gap. The Curiosity Gap is the desire people have

to figure out missing information. (Slide 5)

5. Say: For example, think about your favorite actor or singer. Have you ever wondered where they were born? Or what they like to do in their spare time? Why do you think you're

interested in that? It's because your mind doesn't like to have missing pieces, or "gaps" in things we know about. Each of these headlines is making your brain think that there's a gap in

something you already know about.

Analyze: What's the Curiosity Gap? 15 mins.

1. Distribute the What's the Curiosity Gap? Student Handout to students and read the directions aloud. Explain that they will be looking at examples of headlines that use the

curiosity gap to get your attention.

2. Read example 1 to the class, "Go Ahead and Play that Video Game: It's Might Actually Be Good for You." Ask: How does this image and headline refer to something you already know

about? Take turns sharing your ideas with your partner.

Allow students one minute to pair-share and invite them to share out. Prompt them to identify specific words in the headline that they already have some knowledge about. As they

share answers, model writing or typing them into the handout.

3. Ask: What knowledge gap does this headline say it will fill? Take turns sharing your ideas with your partner.

Allow students one minute to pair-share and invite them to share out. Prompt them to identify specific "holes" in their knowledge of the topic, like "why playing video games is good for

you." As they share answers, model writing or typing them into the handout.

4. Have students complete the rest of the handout in pairs. (Slide 6)

Evaluate: Avoiding Clickbait 15 mins.

1. Ask: Lots of different kinds of headlines and images use the curiosity gap to try to get you to click on them, including many news sites. But not all are the same. Some are "clickbait."

What do you think the word "clickbait" means? Take turns sharing your idea with your partner.

Allow one minute for pairs to share, and invite students to share out. Point out that the word clickbait is a compound word made up of "click" (following a link on the internet) and

"bait" (something used to get fish to bite on a hook). These are clues to the meaning: an online image or headline that tries to get you to click on it, usually for advertising purposes. (Slide

7)

2. Say: By getting you to "bite on the hook," or click the link, clickbait headlines help advertisers make more money. When lots of people click on a link, an advertiser gets more traffic and

can charge companies more money for their ads. It doesn't matter if the people who click find what they're looking for. In fact, when you click on clickbait, it can:

So, if you come across a headline that you think might be clickbait, avoid clicking it. Instead, do a search on the headline to see if there are other sources that provide the information

you're looking for.

3. Distribute the Avoiding Clickbait Student Handout student handout and say: Sometimes it can be hard to tell if a headline is just clickbait or if it is something actually worth

clicking. But there are a few things you can look for. Take a look at the top of the handout.

4. Review the directions for Part 1 and the suggestions for identifying clickbait. (Slide 8)

Complete the first example on the handout together. Allow students in pairs one minute to decide, and invite students to share out. Have students complete the rest of the handout in

pairs.

Potentially lead to sites you didn't want to go to. This can be confusing and frustrating!-

Infect your device with computer viruses.-

Lead to someone stealing your information.-

https://docs.google.com/presentation/d/1BaniW8ZlNrvWys1zSARhj-edtsf1MO2l1Z0bXYP9bJU/edit#slide=id.g3c868b7c16_1_473
https://docs.google.com/presentation/d/1BaniW8ZlNrvWys1zSARhj-edtsf1MO2l1Z0bXYP9bJU/edit#slide=id.g3c868b7c16_1_587
https://docs.google.com/document/d/1xevSpSCmhkPEBZSqpGW3gNTSqT79AmpX9hAJ90IGRvU/edit
https://docs.google.com/presentation/d/1BaniW8ZlNrvWys1zSARhj-edtsf1MO2l1Z0bXYP9bJU/edit#slide=id.g3c868b7c16_1_497
https://docs.google.com/presentation/d/1BaniW8ZlNrvWys1zSARhj-edtsf1MO2l1Z0bXYP9bJU/edit#slide=id.g3dc9194015_1_0
https://drive.google.com/open?id=1Oh_-9SuIHDhUFJc1I63eMbp-FY2aZOYau8VFamqgCa8
https://docs.google.com/presentation/d/1BaniW8ZlNrvWys1zSARhj-edtsf1MO2l1Z0bXYP9bJU/edit#slide=id.g3c868b7c16_1_679
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5. Invite students to share out their answers for the examples on the handout. Use the Teacher Version to support students in using specific details from each example.

Wrap Up: Is It Clickbait? Review 5 mins.

1. Direct students to Part 2 of the Avoiding Clickbait Student Handout and read the directions. Allow students three minutes to write down a clickbait headline of their own, and one

sentence explaining why it's clickbait. If you have more time, students can draw or find an image to accompany the headline.

2. Collect handouts to assess student understanding.

3. Have students complete the Lesson Quiz. Send home the Family Activity and Family Tips.

© Common Sense Media 2019. Lessons are shareable with attribution for noncommercial use only. No remixing permitted. View detailed license information at

creativecommons.org.
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